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PVRs Haven’t Recorded Much Yet

By CARDL KROL |
OCTOBER 13, 2000 ~ Despita tha lavel |
of media industry hype about personal
video recorders (PVRs), actual usage
of the devices in consumer
households this year barely registered
on the radar screan, much less the TV
screen (see chart at right).

Less than 1% of households
surveyed had a PVR, according to
S!aﬂstinal Research Inc.'s Fall Homa

logy Monitar, rel d earller
this week (TMR Oct. 10). Of 2,108 total
interviews, 10 households said they
had a PVR, and only half of those

% QF HOMES WITH PYRS
Fall 2000: 0.0014%
Spring 2000: 0.0010%

Source: SRI Homa Technology Maonitor

they have.”

press coverage proves there is indead |

a madia industry fascination with this
toplc (see balow). Tive clearly
dominates share of media mind, with
ReplayTV a distant second. Meanwhlle,
media coverage of VCRs, present In a

jority of U.5. actually

dlp pod‘

T d by SRI i d they
owned a TiVo or Replay machine. Last |
Spring, out of 2,089 households, six |
said thay had a PVR. The sample is
nationally projectable.

“There's a lot of advertising and fuss
being made about it, and thare just
aren't many out there yet," sald David |
Tice, director of client services at SRL

The findings also raveal a significant |
leval of confusion regarding basic

of i ve TV

technologies, including PVRs. Devices
and services have not been positioned
clearly and suc:lncﬂy In waya

PP ¥

of PVR coverage is enough to satiate
clignt intarast, which drove SRl to

develop an ethnographic study with |

Greystone Communications that Is
currently in the field to lxploru how

A TMR analysis of actual |

ly not even the current level |

| TV stations and the benefit of Gannett's
ad agency relatonships. ® Promotions
| are heating up in the interactive TV
| space. R.pllyT\f and NBC Thw!dny
! d a joint p desi

to encourage Rupluyw digital video
| recorder purchases. ReplayTV will give
| consumers a $100 rebate on the
: purchase of its equipment, and thoss
‘ consumers are also automatically

enrolled in contest, which awards the
winner with tickets to any sperting
evant and a walk-on appoarance in ons
of four NBC-TV shows. Separatsly,
DirecTV Thursday also announced a
tional tl d to

h The
sald it will waive the $100 installation
fas for customars who purchase a
DirecTV system and the Tetal Cholce
H pmwnmhlg service during the

Gi e VP b

dith N

Tina
de at M
a newly-created position, from vice
chair at Publicls S5.A’s Optimedia

can

use and benefit. Raspmllilnls tended
to confuse a VCR with a PVR,
according to Tice, or digital TV with
digltal cable and digital satallita :nrvlu
on an analog set T i

Int was prashd
of DeWitt Medla prior to Its acquisition
by Publicis earller this year. ® Paxson

consumars use PVR i t and ® OpenTV  Thuraday

intagrats it into their household. annumued Hts “OpenTV Broadband™

| Results are expected in a month or so. 9 d to offer
a et dlgihll i uth

te cable and satellite operators. ®

Joseph A, Ripp to CFO at America

| Online from exec VP-CFO at Time

iwm-: Inc. @ David Manougian

| premoted to chief operating officor at

| The Gnlf Chunnnl. L] Th| FCC
its

agenda fer Its Oct. 16 en blﬂ: hllnns,
L]

Communications

outstripping people’s ability to Ionp '
track of It,” said Tice. “They can use it,
but they don't necessarily know what

Thursday announced joint sales
g with six NBC-affiliated,
tt Co. d TV The

agreement will provide a sales and
marketing Infrastructure for local PAX

I the public
Intarust obllgaﬂonl of talevision
broad! . which includes a
panel diseussion on  protecting

children from the effects of vielent
. Pprogramming.

TiVe
ReplayTV
Parsonal Video Recorders
(PVRs)
Digital Video Recorders (DVRs)

VCRs

815
336
262
202

2,150

% Change
551 +50%
136 +147%
99 +165%
98 +106%
2,273 5%

Sourca: TMR analysis of news coverage archived on Dow Jones Interactive.



